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“A small body of determined spirits 
fired by an unquenchable faith in their 
 mission can alter the course of history.” 
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n a recent research study, our students, alumni, parents, 
faculty and staff talked passionately about Linfield’s close-
knit environment where students from different backgrounds 
and disciplines are encouraged to grow and flourish. They spoke 
about working side-by-side – and even developing friendships – with professors. Many said that, 
at Linfield, their lives were transformed by opportunities to study abroad, find their true calling, 
and become the kinds of people who influence their local and global communities. “That’s the 
power of a small college,” they told us. 
Those who know Linfield, love Linfield. But we need to spread the word. That’s why, nearly 18 
months ago, we launched a long-range project designed to help us tell the Linfield story with clear 
and compelling graphics and messages. We asked more than 1,200 of those who are closest to us  
to share their perceptions about Linfield and here’s what we heard:
I
The 
Power of 
a Small  
College.
“We need to 
better articulate 
what makes 
us special.”
“I would 
love to see our 
academic reputation 
elevated without 
losing the power of 
this community and 
becoming elitist.”
“People 
don’t realize  
how much they 
can benefit 
from a small 
school.”
“We are 
better than 
the public 
knows.”
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the  s t e p s
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A Journey of Self Discovery
I have three different letterheads I can use. In nine 
years we have had seven styles of business cards.
Pair these observations with the reality of a radically changing higher education sector – and 
Linfield’s place within that sector as a small, private liberal arts college – and we see how, more than 
ever, it is imperative to shape a consistent and accurate public perception of Linfield’s unique identity.
Gandhi showed  
the world what a small 
body of determined spirits 
could accomplish together. At 
Linfield, we know something 
about determination and the 
power of a small community.
There are so many 
positive things to 
say about Linfield that 
we’ve been saying them all, 
in many ways. As a result, 
Linfield has lacked a 
clear, strong public  
identity.
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